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OVERVIEW



OVERVIEW

This showcase report highlights the combined SEO and Ads performance for Motorefine in 
February 2025. Our comprehensive strategy focuses on improving organic search rankings, Google 
Business Profile (GBP) visibility, paid ad performance, and website optimization to drive conversions 

and increase brand authority in Dubai.



SEO PERFORMANCE



SEO PERFORMANCE

This February 2025, Search Console recorded that Motorefine have over 1,000 keywords with 
clicks or impressions. Among them, 274 keywords are in the top 20, and 26 keywords are 

currently ranking in the top 1-5 in Dubai.



Many pages and high-priority service keywords received significant visits and impressions this month.

SEO PERFORMANCE



From January 18, 2025 to February 18, 2025, there have been 101 sessions from Organic Search. The 
organic channel is maintaining stability and showing steady growth over time.

SEO PERFORMANCE - Google Analytics - Traffic Acquisition



From January 18, 2025 to February 18, 2025, there have been 582 sessions across all channels, with 
Direct accounting for the largest share (48%) and Organic Search making up (23%).

SEO PERFORMANCE - Google Analytics - Traffic Acquisition



These are the 10 most visited pages by users from Jan 18 2025 to Feb 18 2025.

SEO PERFORMANCE - Google Analytics - Traffic Acquisition



KEYWORDS RANKING TRACKING

Here are some KWs Motorefine are ranking very well for both website and GBP on Google Search



Motorefine have successfully achieved a Featured Snippet for the keywords "Architectural tinting 
UAE" and “Architectural tinting service.” This prominent position significantly increases visibility and 
credibility, showcasing the business as a leading authority in Architectural tinting services in Dubai. 

KEYWORDS RANKING TRACKING



Motorefine GBP had 217 interactions from users this month.

SEO PERFORMANCE - GBP Performance



And 27 calls made from GMB

SEO PERFORMANCE - GBP Performance



And 159 search for direction from GBP

SEO PERFORMANCE - GBP Performance



And 31 clicks to the website from GMB (since February is not yet over, this number 
does not fully represent the month's data).

SEO PERFORMANCE - GBP Performance



Motorefine GBP has a total of 1,842 views by users (an double increase compared to last month).
Google has displayed Motorefine’s GBP 397 times in search results.

SEO PERFORMANCE - GBP Performance



PAID ADS PERFORMANCE



META ADS REPORT
The data is reported from Jan 15 to Feb 16



Meta Ads Performance Summary

The team is running a PPF campaign (including 3 ad groups) with the CTA being a form submission. (For now team switch CTA to 
click to link (Drive traffic from meta to landing page), and increase budget of CTA Whatsapp campaign )

Team's evaluation: The current campaign is performing impressively in terms of lead volume, averaging 2-3 PPF leads per day with a 
low cost per lead. However, the biggest issue is the low conversion rate of these leads, and the payment ratio for Motorefine’s service 
packages is insufficient. The team has already taken actions and recommended some practices for to apply to improve this situation.

From Jan 15 to Feb 16, Motorefine’s meta ads campaign spent $801.13, resulting in 95.139 impressions and 91 
leads.

On average, Motorefine spend $8.8 per lead. This is a pretty good price for a high-value service like PPF.



Meta Ads Performance Summary

The majority of users who interact with Motorefine’s ads are between the ages of 18 to 64, with 95% of them being male.

The interaction rate on the Facebook platform is 75.28%, and on the Instagram platform is 24.72%.



Meta Ads Performance Summary

From Jan 15, We've connected Leads from Facebook Ads to Motorefine’s Go High Level account so they can check Leads 
from Facebook Ads campaign from Lead Connector or email.

Motorefine also can go to their GHL account to check leads’ detailed info:
Go to https://app.gohighlevel.com/ and login by Motorefine’s Google Account dubai@motorefine.com

https://app.gohighlevel.com/


Meta Ads Performance Summary

This is the content and video we are running ads for Motorefine on Facebook (we are using 
three new videos they provided)



Meta Ads Performance Summary

Most users engage the most in the first 10 seconds of a video. All the most important things about 
Motorefine’s service should be contained in the first 10 seconds.

The presence of detailed service introduction videos positively influences the results of advertising 
campaigns.



NO Criteria Data

1 Period Jan 15 - Feb 16

2 Cost $801.13

3 Impression 95.139

4 Lead 91

5 Cost Per Lead $8.8

Meta Ads Performance Summary

Current status: Campaign is running
Current spending

● Daily Budget: $25
● Monthly Budget: $750
● Daily Leads: 2-3
● CTA types: Chat Whatsapp / Click to 

landing page / submit form 

Motorefine’s campaigns are currently 
performing well and generating leads. 
We will continue to monitor and 
optimize daily to maintain the current 
performance.

We'll continue to optimize and update 
to Motorefine on their campaign's 
status weekly.



GOOGLE ADS REPORT
The data is reported from Jan 14 to Feb 12



1. Ads Performance | Summary

NO Criteria Data

1 Period Jan 14 - Feb 12

2 Cost dh3,150

3 Impression 19.939

4 Click 1.170

5 Cost Per Click dh2.71

6 Lead 65

7 Cost Per Lead dh48.48

Current Spend:

● dh105/day (dh2,938/month)
● 40 clicks/day
● 16 Lead/week

Recommendation: 

With the existing budget, the campaign has 
consistently generated leads and is expected to sustain 
this performance in the near future.



1. Ads Performance - Traffic (1/5) 

The Ads are maintaining stability with 1.170 clicks and 19.939 impressions. Motorefine’s average bid is 
dh2.71 per click, which is reasonable compared to the industry average.

Out of the 19.939 times their ads appeared on a search engine, 58.59% of them were in the top 
positions. These indicators show that Motorefine’s ads are highly appreciated by Google and attractive 
to users.



1. Ads Performance - Search Intent (2/5)

The top keywords bringing Motorefine the most clicks are related to PPF services. This shows that 
they are reaching the right potential customers with a reasonable budget.



1. Ads Performance - Demographic (3/5)

- Motorefine’s ads appear mostly in these areas: Dubai, Sharjah, United Arab Emirates.
- 88.1% of your ad impressions appear on mobile devices and are evenly distributed among ages 

25 to 44.
- This data proves that Motorefine’s ads are well-managed and correctly targeted to the 

geographical areas and customers they aim to reach.



1. Ads Performance - Display (4/5)

Motorefine’s ads are displayed with a variety of content and formats, suitable for many different user 
needs.



1. Ads Performance - Lead (5/5)

- Over the past 29 days, with a spending of dh3.15K, Motorefine’s campaign generated a total of 65 leads (3 
form + 3 call + 59 Whatsapp).

- On average, they only have to pay dh48.48 for 1 lead brought in. This is a good price for the services and 
competition their advertising is targeting.

Motorefine also can go to your GHL account to check leads’ detailed info:
Go to https://app.gohighlevel.com/ and login by their Google Account dubai@motorefine.com

https://app.gohighlevel.com/


1. Ads Performance - Lead (5/5)

- The team added a "Visit Our Website" button to provide users with a reference to the 
main website. Additionally, the conversion rate from the website has seen impressive 
growth when combined with the new advertising strategy.

Chat Whatsapp: 13  | Call: 8   | Form Submitted: 2 | Get Direction on GMB: 6



2. Optimize Advertising Points

- We have taken measures to optimize advertising scores based on Google's daily suggestions

- Motorefine’s advertising score is 100% optimal



3. Optimize Advertising Keywords

We have been adding relevant advertising keywords and removing irrelevant ones daily. This 
helps ensure Motorefine’s ads are displayed to the right target customers.



4. Optimize Landing Page Advertising

Landing page: https://ppf.motorefine.ae/

This month, the team upgraded the Landing Page to version 2.2, making changes to the layout 
design, form fields, and CTA, and adding a "Visit Brand Website" button.

https://ppf.motorefine.ae/


5. Advertising Optimization Activities We Have Performed

NO. Action DESC. FREQUENCY

1
Optimize 
advertising 
templates

Edit and add new keywords to the ad template. Added additional options 
suggested by Google. Daily

2 Optimize 
Landing Page

Optimize and add features such as pop-ups, service images, and conversion 
measurement codes. Weekly

3
Optimize 
advertising 
keywords

Add new keywords and continuously negate inappropriate ones. Daily

4 Optimize ad 
scores Optimize your ad's score according to Google's suggestions Weekly



Content & Social Media 
Strategy



Content Creation - Website Blog Post

- We published 2 blog posts this month. You can 
check HERE.

- When many blog posts link to the service page, 
these articles help it be more useful. It will 
definitely make the topics on your website 
more relevant.

- Blogs will be published frequently to get more 
traffic. 

https://motorefine.ae/car-detailing-blog/


Content Creation - Social media posts schedule

All of the Social media posts have been scheduled and published - your GBP strategy is based off 
deeper niche research, posts and blogs are all to ensure a proper SEO plan around your main core 

services.



Content Creation - Social posts schedule

GBP posts
The Social Team has planned and posted content for Google Business Profile in Dubai. This is 
one of the most important factors that will improve your ranking on Google's search engine 

results pages (SERPs).



Website Optimization & 
Technical SEO



Call Button Check

Style Check

Content Check

Image Check

Form & Simulator 
Check

Link Check

CTA Button Check

Header Check

Footer Check

Video Check

WEBSITE FUNCTION CHECKING WEEKLY
Our team regularly checks your website to ensure everything is functioning perfectly and 
no issues are affecting the user experience.



We frequently check and optimize Motorefine’s website, which is crucial for ensuring search engines 
index their website easily when we perform well.

SEO Technical - Onsite (Title, Meta Description)



Here are all the Technical SEO standards that can help make Motorefine’s website more accessible 
to Google. Overall, their website is in good shape. 

SEO Technical - Onsite (Technical)



This month, we have checked and resolved all the errors from GSC reports.
The report still indicates a few minor errors. However, we have consistently reviewed and addressed 
these errors to guarantee they do not impact SEO performance.

SEO Technical - GSC CHECKING



SEO Maintenance - Backlink Monitor

Our SEO team has carefully 
analyzed and selected 
good backlinks to retain, 
bad backlinks have been 
sent to Google Disavow to 
avoid bad SEO results.



Next Steps (March 2025 Plan)



NEXT STEP - SEO

NO. PLAN DESC.

1 Content 
Creation

- Post two new blog posts in March 2025
- Posting on GBP 

2 SEO - Do monthly maintenance (Onsite, Offpage, Technical, Performance…) for the 
website.

- SEO Technical Maintenance

3 Data Analyst - Monitor and report on keyword ranking.

4 Addition - Complete additional tasks as requested via email.

5 Update Images - Please update your new photos and videos in this folder

6 Video Monthly - Which service would you like the video topic to focus on? Please provide us 
with image resources to ensure the most accurate execution.

https://drive.google.com/drive/folders/1tWfLWSpSnE7Gm5FSeLKR58j_COVuqSVU


NO. PLAN DESC.

1 Improve 
Landing Page Add more images & features to the Landing Page to increase customer trust.

2
Optimize 
advertising 
elements

Add advertising keywords, optimize keywords into Landing Page and daily ad 
templates

3 Meta
● Implemented a new ad format: Carousel. (Ramadan Event)
● Updated the running video once we received the new video from you.
● Evaluating the campaign performance after a series of strategic changes.

4 Data Analyst Monitor and adjust to ensure ads display to the correct target audience

5 Addition Complete additional tasks as requested via email.

6 Improve 
Landing Page Add more images & features to the Landing Page to increase customer trust.

NEXT STEP - Google & Meta Ads



NEXT STEP

To help our team serve you better, please provide accurate information
Do you have any updates regarding services/packages and locations for us?

Your Responses:
—

Terms & Conditions of Service

https://www.detailersmovement.com/terms-conditions-of-service/


Thank you


