
LOVE AUTO DETAIL
Website: https://lovesautodetail.com/
SEO & PAIDS ADS AUDIT



Dear Joey,

Thank you for connecting with us here at Detailers Movement.

We are Jesse Karistianos, Managing Director and Edward Bews. 

Ed, the owner from the UK, has have lived in Vietnam for 18 years. He is the 
owner of a system of 24 franchises under two brand names in Vietnam which 
he established in 2015. 

We are exclusive distributors for IGL Coatings and manufacturer of Apeax PPF 
and Window Tint, we also own a dedicated training academy for PPF, Ceramic 
Coatings, Tint, Detailing, Marketing, and Business growth. 

Our marketing team consists of 56 staff members, including SEO Experts, Ad 
managers, web designers, web developers, and content writers. All of who are 
in-house and have managed the digital strategies for our detailing and film 
businesses since 2016. They now also handle SEO and website management for 
detailers around the world.

The following content in these slides will cover an overview of your competitors 
in the area, as well as propose the best approach to grow your business 
through website and Ooganic SEO and paid Ads.

ABOUT DETAILERS MOVEMENT
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MARKET DEMAND



MARKET DEMAND BASED ON GEOGRAPHY

Your Area: Hawaii (KAPOLEI, HI | Waipahu, HI / Ewa Beach, HI / Waianae, HI)

        Area 13,7 mi²

        Population ~ 203.000

        Number of cars ~ 45.000

        Number of households 22.651

        Average income $33.100

From the collected data, we concluded two key points:

-  The average number of vehicles per household in 
your service area is 2 >> Indicates a high demand for 
auto detailing.

- The average income of citizens in your service area is 
higher than the national average, especially Kapolei, 
accounting for more than $45,000 => These numbers 
indicates the ability to afford high-value services.

In terms of income, vehicle ownership, and population, the area 
of Kapolei, HI, Waipahu, HI, Ewa Beach, HI, and Waianae, HI 
in Hawaii represents a promising market for auto detailing 
services due to two key factors: 

1. High demand 
2. Growth potential for high-value auto detailing services



COMPETITION LEVEL - GEOGRAPHIC LOCATION 

        Area 13,7 mi²

        Businesses providing Car Care Services 170 (Data from yelp)

        Number of households 22.651

From the collected data, we can draw two conclusions:

● On average there are 12 auto detailing businesses per square mile.
● On average, one car care business serves 133 households.

Competition Level - Geographic Location - High

Your Area: Hawaii (KAPOLEI, HI | Waipahu, HI / Ewa Beach, HI / Waianae, HI)



Location 10 mile radius from Hawaii (KAPOLEI, 
HI) | Waipahu, HI / Ewa Beach, HI / 
Waianae, HI

Age 24 - 55

Gender All genders

Interests Or Behavior People interested in car care topics

Estimated audience size 225,800 Accounts

Based on the data provided by 
Facebook, we know that:

In the Hawaii (KAPOLEI, HI) | Waipahu, 
HI / Ewa Beach, HI / Waianae, HI areas, 
approximately 225,800 Facebook 
accounts are interested in car 
care-related topics. This is a relatively 
large number considering the size of 
this area.

MARKET DEMAND ON THE FACEBOOK PLATFORM

When assessing the demand for car care 
services on Facebook in the Hawaii 
(KAPOLEI, HI) | Waipahu, HI / Ewa Beach, HI / 
Waianae, HI area, the data collected allows 
us to conduct two conclusions:

● There is a high level of demand.

● There is a potential market for 
advertising campaigns



MARKET DEMAND ON THE GOOGLE PLATFORM

There are about 30,040 searches - with an expected 
reach of approximately 203,000 for keyword phrases 
related to car care and services such as Ceramic 
Coating, Paint Correction and Car Detailing…

Given the area's population, this is a significant 
number, indicating a medium demand for car care 
and related services, with many people using Google 
to search for these services.

When assessing the demand for car care services on Google 
in the Hawaii (KAPOLEI, HI) | Waipahu, HI / Ewa Beach, HI / 
Waianae, HI area, the data collected allows us to conduct two 
conclusions:

● Medium Demand

● Potential and Stable Market for Advertising 
Campaigns



SEO AUDIT



KEYWORD & LOCAL COMPETITOR 
OVERVIEW



TOP KEYWORDS NEEDED FOR HIGH RANKING

       Keywords Research in Area: Hawaii (KAPOLEI, HI | Waipahu, HI / Ewa Beach, HI / Waianae, HI)

Window Tinting and Car 
Detailing has the highest 

volume search in your target 
areas.

Other premium services like 
Ceramic Coating, PPF have 
lower search volume in the 

range of 1500 -2000 searches / 
month.

But You Still Dominate in 
Coatings, Detailing etc



TOP KEYWORDS NEED TO HIGH RANKING

No Keywords Type Volume search / 
month Trend Competition

1 car detailing near me High conversion keyword 2.400 Increasing High

2 ceramic coating near me High conversion keyword 320 Increasing High

3 mobile detailing near me Medium conversion Keyword 170 Increasing High

4 car wash near me High conversion keyword 22.200 Increasing High

5 car detail shops near me High conversion keyword 2.400 Increasing High

6 ceramic coating cost Medium conversion keyword 40 Stable Medium

7 interior car detailing near 
me

High conversion keyword 70 Stable Medium

8 ppf near me High conversion keywords 40 Stable Medium

9 paint correction near me High conversion keywords 70 Stable Medium

10 detailing near me High conversion keywords 590 Stable Medium

       Keywords Research in Area: Hawaii (KAPOLEI, HI | Waipahu, HI / Ewa Beach, HI / Waianae, HI)



KEYWORD RANKING TRACKING

Keywords to 
check

Kapolei, HI

Love's Auto Detail (You) Eco Wash Hawaii Brown's Mobile Detailing Street Shine Hawaii Highend Mobile Car 
Detailing

WEB GBP WEB GBP WEB GBP WEB GBP

ceramic 
coatings near 
me

1 1 11 N/A 13 N/A N/A N/A N/A N/A

car detailing 
near me

1 & 2 & 5 1 10 N/A 36 16 11 4 12 12

paint 
correction 
Near me

1 & 7 1 8 & 11 N/A 4 & 6 N/A N/A N/A 12 N/A

After conducting research on the rankings for a range of keywords related to Detailing, Ceramic Coating, and PPF, we found that in 
your area Love's Auto Detail (You) are dominating in local search. This is largely due to your well-optimized website and effective 
SEO strategy. 



KEYWORD RANKING TRACKING

In local searches, you are dominating Google Map rankings when searching for high-converting keywords (Money Keywords): 
Ceramic Coating near me, Kapolei Ceramic Coating, Auto Detailing, or Detailing near me …



KEYWORD RANKING TRACKING

 Love's Auto Detail is dominant in the region when achieving very high rankings with high converting keywords, with the keywords 
"ceramic coating kapolei" and "car detailing kapolei".. ETC….



LOCAL COMPETITOR OVERVIEW

Top 4  Local competitors

1 Eco Wash Hawaii

2 Brown's Mobile Detailing

3 Street Shine Hawaii

4 Highend Mobile Car 
Detailing

When analyzing the keywords related to the services you offer, we have identified the following main competitors who are directly 
competing with you in the top ten Google search results in your area:

In terms of traffic, ecowashhawaii.com is the strongest competitor with the highest traffic. However, when considering 
overall performance, including traffic, engagement, and other factors, lovesautodetail.com leads the competition. Meanwhile, 
highendmobileautodetail.com and streetshinehawaii.com are average competitors without any standout strengths.

       Overview Performance of Your Local Competitors

https://ecowashhawaii.com/
https://brownsmobiledetailing.com/
https://www.streetshinehawaii.com/
https://www.highendmobileautodetailing.com/
https://www.highendmobileautodetailing.com/


LOCAL COMPETITOR OVERVIEW

     Overview of  your competitor's websites

Eco Wash Hawaii Brown's Mobile Detailing Street Shine Hawaii Highend Mobile Car Detailing

https://ecowashhawaii.com/
https://brownsmobiledetailing.com/
https://www.streetshinehawaii.com/
https://www.highendmobileautodetailing.com/


LOCAL COMPETITOR OVERVIEW

      Overview of your website interface

Compared to your competitors, your website has a professional design specially customized for the Auto Detailing industry,. It additionally 
has  advanced features to optimize conversion rates and a good display response on the market. It is compatible for all devices.



SEO & WEBSITE OVERVIEW



SEO OVERVIEW | Performance of: https://lovesautodetail.com/

Your website has been ranking quite well by Google with 1.2K 
keywords and more than 500 traffic from Google per month. This 
proves that you have been implementing SEO for a while and it is 
effective. This is a good step to promote advanced SEO methods 

to find more customers.

You already have an average backlink profile. This is 
enough for you to get good rankings in your targeted 

area. However, to be able to develop the strength of the 
website stronger and have more traffic, you still need 

to optimize and increase the number of backlinks 
further  in the future. We are consistently working on 

backlinks etc.

https://lovesautodetail.com/


SEO OVERVIEW | Overview evaluation checklist

Technical SEO, Onpage, Offpage Status

Crawlability and Indexing Good

Site Speed and Performance Good

Mobile-Friendliness Good

URL Structure Good

Structured Data (Schema Markup) Good

Internal Linking and Navigation Medium

Duplicate Content Good

Meta Tags Good

Business Name: Love Auto Detail

Audited By: DMI SEO Team

Reviewed By: DMI Project Manager

Signature:                Date: Oct 09 

Signature:                Date:  Oct 10

Technical SEO, Onpage, Offpage Status

Security Good

Core Web Vitals Good

Image Optimization Good

External Factors Medium

Analytics and Tracking Good

Page Experience Good

International SEO (if applicable) Good

Ranking (Local) Good

*Measurement scale: Bad, Medium, Good



SEO OVERVIEW | Overview evaluation checklist

Local SEO Status

Google My Business (GMB) Optimization Good

Local Citations and NAP Consistency Good

Website Optimization for Local SEO Good

Local Backlink Building Good

Online Reviews and Reputation Management Medium

Business Name: Love Auto Detail

Audited By: DMI SEO Team

Reviewed By: DMI Project Manager

Signature:                Date: Oct 09 

Signature:                Date:  Oct 10

Local SEO Status

Local Content Marketing Good

Social Media for Local SEO Good

Technical SEO for Local Websites Good

Localized PPC and Ads (Optional) N/A

Tracking and Analytics Good

*Measurement scale: Bad, Medium, Good

Overall, your website is doing well in terms of Technical and Local SEO. These factors need to be maintained so 
that the website's ranking and traffic are always at their best.



WEBSITE OVERVIEW | https://lovesautodetail.com/ 

The website is developed according to the Matrix structure 
with Niche Service pages targeting each specific area. This will 
help users easily find business information as well as get high 
rankings on search results.

The information on the website is well-organized, fully displaying 
the services provided by the business. This helps customers easily 
receive your information when accessing the website.

https://lovesautodetail.com/


WEBSITE OVERVIEW | NEED TO IMPROVE

Some pages are missing calls to action (CTAs). Adding CTAs to 
packages can help increase conversion rates. The team will be working 
to improve onpage CTA’s next month! 

The website also contains a few pages with thin content. 
This affects how Google evaluates the quality of the 
website. We will update these pages in October! 



SOLUTION

Overall, your website and SEO are doing very well. However, to increase traffic, we need to add 
more blog posts. In terms of your website, we need to develop more funnels to increase the 

number of leads in the future by adding more CTA elements such as Popup, Button, ...

Increase
TRAFFIC

Increase
LEADS



SEO BEST PRACTICES



SEO best practices will apply for you

We will apply all SEO best practices for your website:

● SEO Onpage

● Technical SEO

● Off-Page SEO

● Monitoring and Reporting

For both Website & Google My Business profile.

BEST PRACTICES



LP design follows the AIDA model 
guidelines.

LP design follows UX/UI standards.

Tracking and analyzing customer 
behavior platform

SOME SEO BEST PRACTICES FOR YOUR 
WEBSITE HAVE BEEN APPLIED:

Integrate with your CRM System

For every partner website, we always research and apply the best practices to optimize user 
behavior and achieve the highest conversion rates and ranking, this helps increase your revenue 

while optimizing your costs.

For the website: All pages must have 
features that meet the standards of our 
industrial website.

BEST PRACTICES



Home

Main Service Pages Area Pages

Service (1) by Area 1Area 1Service page 1

Service page 2

Service page 3

Etc..

Service (2) by Area 1

Service (...) by Area 1

Area 2

Area 3

Blog

Articles

CTA Page & Single 
Page

● DOMAIN/MAIN-SERVICE
● DOMAIN/LOCATIONS
● DOMAIN/LOCATION/SERVICE

The new website needs to apply very smart pages structure, ensuring coverage and following the SEO Silo structure.

GOOD
URL STRUCTURE

*Domination Packages Only

BEST PRACTICES



Optimize GBB & GPB Postings Monthly

Optimizing GBP will help reach customers 
effectively. 

Maintaining GBP also helps Google appreciate the 
business, thereby ranking the business higher on 
search results.

BEST PRACTICES



Build Your Social Entity / Google Stacking & taking care of them monthly. This is an important best practices 
to boost SEO.

BEST PRACTICES - DMI FOLLOW THESE



Build Your Social Entity / Google Stacking & take care of them monthly, This is an important best practice to 
boost SEO.

BEST PRACTICES



PAID ADS AUDIT



COMPETITION LEVEL 
& EVALUATION



COMPETITION LEVEL - GOOGLE PLATFORM

Competition Level - Google Platform - High

Search times Number of ad 
positions purchased

1st time 6/7

2nd time 6/7

3rd time 3/7

4th time 6/7

5th time 7/7

6th time 7/7

7th time 3/7

8th time 7/7

9th time 4/7

10th time 6/7

Keywords about car care services 
(Ceramic Coating, Paint Correction, 

Detailing, ...)

*** The data table on the side shows the number 
of Google’s advertising positions purchased by 
competitors for searches related to service 
keywords.

Note: For each search involving a service 
keyword, Google reserves seven display 
positions for ads on the search results page.

        Location: Hawaii (KAPOLEI, HI) | Waipahu, HI / 
Ewa Beach, HI / Waianae, HI

For keywords related to Ceramic Coating, Paint 
Correction, Detailing services specfically and other 
car care services in general:

Out of ten random Ad checks throughout the day, 
seven showed all six Google Ad positions were 
occupied.

This shows that the competition on Google 
advertising platform for car care services in this area 
is high.



COMPETITION LEVEL - FACEBOOK PLATFORM

Competition Level - Facebook Platform - Low

 Competitor
Facebook 

Advertising 
Status

Article Update 
Frequency

Street Shine Hawaii Running ads No Often

Killer Queen Detailing & Tinting None No Often

Standard Paint Protection None No Often

Crimson Auto Detail LLC None No Often

Oshima Detailing Services, LLC None No Often

Premiumautosalonhawaii None Frequent

Brown’s Mobile Detailing None No Often

Like New Car Detailing Running ads No Often

Professional Auto Detailing None Frequent

Moku Detailing, LLC None No Often

       Location: Hawaii (KAPOLEI, HI) | Waipahu, HI / Ewa 
Beach, HI / Waianae, HI

After analyzing ten  competitors offering Ceramic Coating, 
Paint Correction and Detailing services, we found that:

● Only 20% of competitors are running Facebook 
advertising campaigns.

● Only 20% of competitors are posting regularly on 
social media

This shows that the competition on Facebook advertising 
platform for car care services in this area is Low.



EVALUATE THE FEASIBILITY OF RUNNING ADS

Advertising platform Facebook Google Search

Market Demand Medium Medium

Competition Level Low High

Evaluate The Feasibility Of Running 
Ads Should be implemented Should be implemented

       Location: Hawaii (KAPOLEI, HI) | Waipahu, HI / Ewa Beach, HI / Waianae, HI

Based on our research and data collection from platforms in your area, we 
recommend the following:

Google Ads: Deploy Google Ads campaigns to capture potential customers actively 
searching for related services each month.

Facebook Ads: Deloy Facebook advertising campaigns to target potential 
customers in this moderately competitive market.



PROPOSED ADVERTISING BUDGET:
GOOGLE ADS



PROPOSED ADVERTISING BUDGET - GOOGLE ADS

We recommend the above budget for Google Ads campaigns. You can choose any campaign you prefer.

CAMPAIGN BUDGET PER 
MONTH

BUDGET PER 
DAY

IMPRESSIONS 
(EXPECTED)

CLICKS 
(EXPECTED)

AVG. CPC 
(EXPECTED)

Ceramic Coating $800 $26.7 2606 258 $ 3.1

Paint Correction $800 $26.7 3207 276 $ 2.9

Car Detailing $800 $26.7 3685 348 $2.3

TYPES OF GOOGLE ADS ADS AUDIENCE AD POSITION

Google Search Ads
Display Ads when customers search for 

relevant keywords. Use catchy and 
attractive titles and messages to entice 

customers to click on the ads.

New Google search page results



PROPOSED ADVERTISING BUDGET - GOOGLE ADS

These are the top most searched and popular keywords for each service you want to focus on. The chart below shows the 
average amount of monthly search volume as well as the search trends over time.

Top Keywords Used For The Campaign

Ceramic Coating Paint Correction Car Detailing



PROPOSED ADVERTISING BUDGET:
FACEBOOK ADS



PROPOSED ADVERTISING BUDGET - FACEBOOK ADS

We recommend this target audience & Ads template  for Facebook Ads campaigns. You can choose any campaign you prefer.

Demo Target Audience Demo Ads Template

 Location

10 mile radius from 
Hawaii (KAPOLEI, HI) 
| Waipahu, HI / Ewa 

Beach, HI / Waianae, 
HI

 Age 24 - 55+

Gender All gender

Interests People interested in 
car care topics

Estimated 
audience size 225,800 Accounts



PROPOSED ADVERTISING BUDGET - FACEBOOK ADS

We recommend the above budget for Facebook Ads campaigns. You can choose any campaign you prefer.

CAMPAIGN BUDGET PER 
DAY

BUDGET PER 
MONTH

MONTHLY 
ENGAGEMENT

(EXPECTED)

COST PER 
ENGAGEMENT

(EXPECTED)

MONTHLY LEAD 
(EXPECTED)

COST PER LEAD
(EXPECTED)

Paint Correction $33.3 800 5000 $0.2 14 $60

Ceramic Coating $33.3 800 4166 $0.24 14 $60

Car Detailing $33.3 800 6213 $0.19 20 $40

TYPES OF 
FACEBOOK ADS ADS INTRODUCE AUDIENCE ADS POSITION

Lead Form
Use service introduction videos 

to attract customers to leave 
consulting information.

Customers who have a need for the service you are providing.
Customers who have interacted with your Fanpage and customers 
who have visited your website

Facebook News 
Feed

PURPOSE

Increase leads requesting Paint Correction, Car Detailing and Ceramic Coating service 
consultation.

The quality of the leads brought back is always monitored daily to ensure quality and 
minimize spam leads.



OUR SOLUTION: BEST PRACTICES



LP design follows the AIDA model 
guidelines.

LP design follows UX/UI standards.

Tracking and analyzing customer 
behavior platform

SOME BEST PRACTICES FOR LANDING PAGE 
RUN ADS HAVE BEEN APPLIED

All-in-one marketing and CRM 
(Customer Relationship Management) 
System

For every Ads campaign to be effective, it is crucial to have a good landing page that uses best 
practices to optimize paid search conversions

BEST PRACTICES



LP design follows the AIDA model guidelines.BEST PRACTICES FOR LANDING PAGE 
RUN ADS HAVE BEEN APPLIED

A well-designed AIDA landing page includes:

● Attention: An eye-catching headline and engaging 
visuals to grab attention.

● Interest: Content that addresses the visitor's needs 
or interests, often with relevant information or a 
story.

● Desire: Persuasive elements that highlight the 
benefits and unique selling points, creating a 
strong emotional appeal.

● Action: Clear and compelling calls to action (CTAs) 
that prompt visitors to take the desired action, 
such as filling out a form or making a purchase.

> AIDA-based landing pages effectively capture 
attention, build interest, create desire, and drive 
action, leading to higher conversion rates.

BEST PRACTICES



To ensure the best user experience when designing a 
landing page, we following UX/UI standards:
- Simple Design: Keep the page uncluttered.
- Clear Headlines: Highlight the main offer.
- Easy Navigation: Organize for smooth use.
- Visible CTAs: Place clear action buttons.
- Mobile-Friendly: Ensure compatibility with all 
devices.
- Fast Loading: Optimize for speed.
- Accessible: Design for all users.
- Engaging Visuals: Use quality images.
- User Testing: Gather feedback and improve.
- Consistent Branding: Use uniform styles.

> Applying these standards helps create a 
user-friendly and effective landing page that meets 
the needs of visitors and drives conversions.

BEST PRACTICES FOR LANDING PAGE 
RUN ADS HAVE BEEN APPLIED

LP design follows UX/UI standards.

BEST PRACTICES



The pop-up is designed visually to showcase 
promotions (if any), including both call and 

form options for action in various formats

BEST PRACTICES FOR LANDING PAGE 
RUN ADS HAVE BEEN APPLIED LP design follows UX/UI standards.

There is a video showcasing
the service process 

Package information 
is transparent and clear

Genuine customer reviews 
From Google Business

BEST PRACTICES



BEST PRACTICES FOR LANDING PAGE 
RUN ADS HAVE BEEN APPLIED Tracking and analyzing customer behavior

We utilize advanced tools to track, survey, and analyze customer behavior, enabling us 
to optimize the landing page effectively.

- Red zones indicate areas of 
high customer interest.

- Yellow and then green 
zones indicate decreasing 
levels of customer interest in 
different sections of a landing 
page.

BEST PRACTICES



BEST PRACTICES FOR LANDING PAGE 
RUN ADS HAVE BEEN APPLIED Tracking and analyzing customer behavior

Our platform records customer interactions in video simulations and analyzes their 
behavior on the landing page.

BEST PRACTICES



BEST PRACTICES FOR LANDING PAGE 
RUN ADS HAVE BEEN APPLIED Tracking and analyzing customer behavior

The tool also analyzes customer interaction behavior on the landing page.

- Red zones indicate areas of 
high customer clicks.

- Yellow and then green 
zones indicate decreasing 
levels of customer clicks in 
those areas.

BEST PRACTICES



CRM is a system that helps businesses efficiently organize and analyze customer information. 
We collect data from three main sources through the landing page: forms, calls, and chat widgets.

BEST PRACTICES FOR LANDING PAGE 
RUN ADS HAVE BEEN APPLIED

All-in-one marketing and CRM (Customer 
Relationship Management) System

Call

Form Chat widgets

Additionally, we will purchase a dedicated phone number 
for each campaign to use as a tracking number.

BEST PRACTICES



BEST PRACTICES FOR LANDING PAGE 
WHERE RUN ADS HAVE BEEN APPLIED

All-in-one marketing and CRM (Customer 
Relationship Management) System

Once customers provide their information, our system records 
the details of each customer, and you will receive immediate 
notifications about them.

Finally, based on the collected information, 
we will follow up with each customer via 
messaging within one week. This is a 
unique automation system.

BEST PRACTICES



CASE STUDY



OUR CASE STUDY - SEO



Our partner ranks as Featured Snippets for three keywords + areas: ”auto detailing near 
woodrow”, “auto detailing near slaton”, “auto detailing near wolfforth”. This enhances their 
visibility and search ranking and secures prime positions on Search Engine Results Pages 
(SERPs). 

OUR CASE STUDY - SEO



The graph shows the result of a client who achieved significant organic revenue growth 
nearly six months after launching a new website and implementing our SEO strategies.

OUR CASE STUDY - SEO



OUR CASE STUDY - SEO

After we audited and improved our client's website and started using SEO strategies, we 
saw SEO growth had increased by more than 100%. This improvement is seen in more 

website visitors, better rankings, and more keywords showing up in searches.

Start implementing SEO



OUR CASE STUDY - PAID ADS



OUR CASE STUDY

Before working with us, Our Partner had run 
Google ads with their previous agency. 

However, their Google advertising campaign 
was not effective because the cost per lead 
and per click was quite high.

After taking over the campaign, we improved its 
effectiveness through three main points.

1. Research high-converting keywords.

2. Improve the entire landing page, including 
content, call-to-action buttons, and the lead 
generation funnel.

3. Rewrite the Ad copy, adding compelling 
content to encourage customers to click.



OUR CASE STUDY

Improve

Old Landing Page New Landing Page New Ads Copy



OUR CASE STUDY

Before 
Improvement
CPC: $4.2

After
Improvement
CPC: $1.8



OUR CASE STUDY

From May to August, we comprehensively applied the best optimization tactics to our partner’s advertising campaign, yielding extremely positive 
results:

● Budget: Reduced from $7,957 to $2,040
● Number of Leads: Increased from 24 to 80



OUR CASE STUDY

Facebook Ads Case Study

Through hundreds of 
Facebook advertising 
campaigns, we have come 
up with effective 
advertising formulas for 
"Car Care, Detailing and 
Auto Protection" 
businesses on the 
Facebook platform.

Our team will closely monitor your advertising campaign results on a daily basis to ensure your investment is 
cost-effective and brings you results.



Thanks, please let us know if you have any questions:
https://bookacallwithdetailersmovement.as.me/schedule.php 

THANKS FROM THE WHOLE TEAM AT DMI - WE APPRECIATE OUR PARTNERSHIP

https://bookacallwithdetailersmovement.as.me/schedule.php

